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The heart of the kitchen industry

Area30 has been the trade fair and order trade fair for
the kitchen industry since its premiere in 2011. Asan
exhibitor, there is hardly a better way to reach the target
group of kitchen studios, associations, buyers, the kitchen
specialist departments of the large area, the relevant
trade press as well as designers and architects with

the topic of kitchens from Germany and neighboring
countries. Every year, established brands, market leaders
and newcomers present their products, developments
and concepts related to this exciting topic.

Exhibitor reviews of area30

Kevin Gobel,

Executive Partner
Systemceram

,The area30 clearly showed how
important trade fairs are for the

..

industry. The mood was extremely positive, visitors and
exhibitors enjoyed the lively trade fair activity. Area30
was a great success and a great motivation for everyone
involved.*

Daniel Hornes,

Managing Director of Quooker
,With its formats and especially
its flagship area30, trendfairs
GmbH has succeeded in establis-
hing itself as the most important trade fair. For us it is
indispensable every year and we are already looking
forward to the start!*

The right place
at the right time

The world's largest kitchen trade fair for
professionals from trade and industry *

The area30 is right in the middle of the most important
cluster for kitchen furniture and accessories: in L6hne,
East Westphalia, with direct motorway connection to
the A30, exit number 30. This is where the standards
are set in the international kitchen business, which is
why every fourth trade fair visitor now travels from
abroad.

Kitchen made in Germany —first-class design,
perfect functionality and maximum services

In Ostwestfalen, all important market players present
their innovations to the interested specialist public
every year. At in-house exhibitions of individual
companies, in exhibition centers with several exhibitors
and on the central order platform area30.

*Source: Kiichenmeile

Johannes Artmayr,
Managing Director of
STRASSER Steine
For STRASSER Steine, it has

- been confirmed that area30 is
the trade fair where the decisions for the next year
will be made. Not least because all major market
participants are represented at this fair. It is impressive
that the already considerable influx of visitors has been
topped again. We clearly notice that we are making
ever better progress on the German market with our
natural stone products and with the STRASSER sales
philosophy, which is geared towards quality, service
and innovation.

Andrea Lechner-Meidel,
Managing Director of Lechner
,As an exhibitor from the very
beginning, area30 has always
been an excellent platform for us
to inspire the numerous trade visitors for our product
portfolio and the Lechner brand. As a manufacturer of
a haptically demanding product world, the trade fair as
amedium offers the perfect opportunity to personally
present our skills and expertise in everything to do with
our worktop and rear wall range.”
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Diana Diefenbach,

Head of Communication
Samsung home appliances
L»Area30 was a complete success
for Samsung home appliances
and exceeded our expectations. As a trade fair hotspot
for the kitchen and furniture trade, area30 offered us
an ideal platform, not only to show what the full range
of our home appliances has to offer, but also to acquire
new customers. Under the motto “Ideas you can rely
on’; we were able to present our major innovations in
the field of built-in appliances and networked kitchens
to existing and new customers.”

Lasse Naber,

Managing Director of Naber
LEven in times of pandemics, our
booth is first and foremost a stage
for kitchen accessories that make
people’s everyday lives easier and more beautiful. After
ayear without trade fairs, it was great to see customers
and partners again at area30. We deliberately designed
the meeting area on our premises in Léhne to be very
large and were able to welcome significantly more
trade visitors than we had expected.

You can find more opinions at:
area-30.de/statements

Anew de nition of trade fair business: short
distances, good infrastructure and perfect networking

area30 & cube30 — the most important event
duo for a forward-thinking industry

area30 is the coveted “number 1 trade fair location”in
terms of visitor and exhibitor numbers, its size and its
central location. It’s also the perfect environment, with
its shuttle services and VIP services, online check-in
and stylish catering area that attracts decision-makers
to the trade fair site at Libbecker Strale 29. In other
words; the attention to detail and quest for perfection
make area30 and cube30 uniquely successful.

That's why area30 makes business success
possible for you as an exhibitor!

With its new showroom cube30 situated directly
opposite the exhibition grounds, area30 sees itself
as an important part of the industry network that
runs from the in-house exhibitions on the Kiichen-
meile A30 through to the Mdbelmeile.

All the exhibition venues are quickly and directly
accessible from the area30 site in Lohne.

That is why area30 is synonymous with in-depth
discussions, a central location, short distances and

great business. For all visitors — from Germany, its
neighbouring countries, all of Europe and increasingly
from overseas. That's the reason why so many orders are
placed here, lists are compiled and the next sales season
is prepared for. Avisit to area30 and its exhibitors remains
the mostimportant “must-attend” event.

As an exhibitor at area30, you will therefore
reach many new customers and establish the
contacts that matter most to you.


https://www.area-30.de/besucher/statements/

Versatile, smart, desirable:

year after year, its appeal and importance increase

Diversity and the courage to explore new avenues are
what characterise area30. Whether they are market
leaders or niche providers, established companies

or newcomers, corporate groups or freelancers: the
exhibitors know the value of attending area30!

Results of the trade visitor analyses clearly
show the following:

On average, trade visitors spend 2 days at kitchen trade
shows and during this time, they generally visit four
locations —among them area30 and its major kitchen
furniture suppliers.

They have the opportunity to meet more than
130 exhibitors and brands, among them many
market leaders. area30 & cube30 have a unique
attraction during the kitchen and in-house
exhibitions in East Westphalia—and you, as an
exhibitor, always have the ideal visitor traffic.
Incidentally, also online, because the most
important trade fair in the kitchen autumn will
be hybrid!

You and area30 in the media:

generate more attention for your company

The area30 trade fair runs a major media
campaign every year in virtually all the industry
media and directly to trade visitors.

Potential visitors from Germany and neighbouring
countries are given up-to-date information about
area30 and its exhibitors. This covers trade fair high-
lights and news or just lets exhibitors know about their
participation. Via invitation card, email, the website
and social media. The media and trade press receive
regular information about the current status of area30,
which is very well-known in the industry. Companies
that exhibit at area30 are mentioned by name some
125,000 times over the course of the media campaign.

Visitors and media are always kept well-informed
about the next area30 - to ensure that asan
exhibitor you are easy to find.
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If you want to create even more interest in your company
during the autumn kitchen trade shows, there are
various advertising options available to you to increase
awareness of your business. Your business is already
being actively promoted in the media long before the
area30 show begins.

This allows visitors to plan their visit to your
stand before travelling to the show and allows
you to focus on what really matters: meeting
existing and prospective customers during the
area30 trade show.

Check-in

also as a virtual

trade fair!
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https://www.youtube.com/channel/UCk1lsbAo0ipQ8CQMotaxGpA
https://www.linkedin.com/company/trendfairs
https://www.instagram.com/trendfairs/
https://www.facebook.com/trendfairs/
https://www.xing.com/communities/groups/trendfairs-2a64-1028987/posts

Flexible booking

Whether you are a small or a large company. Whether
this is your first time or you have been exhibiting for
many years. Whether you exhibit at area30 every year,
or every other year. We will ensure that your company
is presented to its best advantage.

This allows you to get the best exhibition space
in the autumn in-house trade shows and reach
your target audience.

T
Mﬂﬂﬂl[ﬂtﬂ@Jl’:’

&) areaso

Top service

Popular services at area30

From signposting to a parking space service, from check-
in to high-performance wireless coverage with free Wi-Fi.
Electricity, water, drainage, LAN connections and ceiling
suspensions can be arranged as required. area30 offers
you customised lighting products and further services:

= Multiple brand listing per exhibitor

= Personal scanners for recording your visitors

= Extensive photo documentation for your further use

= (Cashless catering service

= Stand cleaning and security

= |oading and unloading service, storage of empties

= Hostess service

= Hotel booking service

= Technic service

= Parking spaces for exhibitors with dedicated
shuttle service

Allowing you to focus on the most important
thing: your customers and your business success.

See you soon.


















