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area30
The heart of the kitchen industry

area30 has been the established trade and order fair  
for the kitchen industry for years. As an exhibitor, there 
is hardly a better way to reach the target group of kitchen 
studios, association groups, buyers, the specialist 
kitchen departments in large areas, the relevant trade 
press, as well as designers and architects with kitchens 
from Germany and neighboring countries. Every year, 
established brands, market leaders and newcomers 
present their products, developments and concepts 
related to this exciting topic. 

Exhibitors about area30

Further statements can be found at:
area-30.de/statements

Kevin Göbel,
Executive Partner  
Systemceram
„This area30 clearly showed how 
important trade fairs are for the 

industry. The mood was extremely positive, visitors  
and exhibitors enjoyed the lively trade fair activities. 
area30 was a great success and a great motivation for 
everyone involved.“

Daniel Hörnes, 
Managing Director Quooker
„For us, area30 is the trade fair 
highlight of the kitchen industry. 
We can present our high-quality 

Quooker fittings here in the best possible way and  
meet our target audience. We are on site with a large 
team and used the event for a successful order and for 
networking. For us it is indispensable every year and  
we are already looking forward to the start in 2023!“

Lasse Naber, 
Managing Director Naber
„Area30 is very clear to us – it  
is the industry‘s leading trade  
fair. For Naber it is the ideal  

stage to present our products to the specialist audience.  
We sell kitchen accessories that make people‘s everyday 
lives easier and more beautiful. We have been part of 
the area30 family for many years and, in addition to  
the business success, we enjoy the atmosphere and  
the service.“

Silke Eckstein,
Head of Sales Built-in Home 
Appliances Samsung
„area30 was a complete success. 
I was very happy to get in direct 

contact with the partners and to see the team in 
action. It became particularly clear that Samsung is  
100 percent specialized trade oriented. For us, area30 
was an optimal platform to show that Samsung is  
firmly established as a full-range supplier and is one 
of the top relevant brands in the German market for 
household appliances. We were also able to intensify 
existing contacts and establish new ones. A red-hot 
reason for this is the opening of our Samsung PRO 
program for the kitchen and furniture retail trade,  
which helps us to strengthen the relationship with the 
specialist trade and open forums for mutual exchange.“

In the right place  
at the right time

The world‘s largest kitchen trade fair for  
professionals from trade and industry*

area30 is right in the middle of the most important 
cluster for kitchen furniture and accessories: in Löhne, 
Germany, with a direct connection to the A30 motor-
way, exit number 30. This is where the standards are 
set in the international kitchen business, with European 
relevance. Every fifth visitor comes from abroad.

Kitchen made in Germany – first-class design, 
perfect function and maximum services
In East Westphalia, all the major market players present 
their innovations to the interested trade public every 
year. At in-house exhibitions of individual companies, 
in exhibition centers with several exhibitors and on the 
central order platform area30.

*Source: Küchenmeile

Exhibitors at area30 2022

A comprehensive review of 2022 can be found here:

area30 2022 review

https://www.area-30.de/all-about-the-exhibition/statements/
https://www.area-30.de/files/data/area30/downloads/area30_2022_R%C3%BCckblick_EN_2022_11_15_web.pdf
https://www.area-30.de/files/data/area30/downloads/area30_2022_R%C3%BCckblick_EN_2022_11_15_web.pdf


Versatile, smart, desirable:
Year after year, its attractiveness and importance increases

Diversity and the courage to break new ground  
characterise the face of area30. Whether market  
leader or niche provider, whether brand, market  
leader, innovator or newcomer: the exhibitors at  
area30 are won over by the trade fair!

The results of the trade visitor evaluations  
make it clear:
On average, trade visitors spend 2 days at the kitchen 
trade fairs and usually visit four locations during this 
time, including area30 and its important kitchen 
furniture suppliers.

They all meet more than 140 exhibitors and 
brands, including many market leaders.
This is how area30 develop its unique pull effect 
during the kitchen and house fairs in East West-
phalia - so that you as an exhibitor always have 
the best and right visitor frequency.

Trade fair business redefined:
short distances, good infrastructure and perfect networking

area30 – the most important event  
duo for a future-oriented industry
The area30 is not only the most desirable, number 1 
trade fair site‘ in terms of visitor and exhibitor numbers, 
because of its size or because of its central location. It  
is also the perfect environment, such as shuttle and  
VIP services, online check-in or the elaborately desig-
ned catering area, that draws decision-makers to the 
location at Lübbecker Strasse 29. In other words: the 
attention to detail and the pursuit of perfection make 
area30 uniquely successful.

This is why area30 enables you as an exhibitor to 
achieve business success!

The area30 sees itself as an important building block in 
the industry network from the in-house exhibitions of 
the kitchen mile A30 to the furniture mile. All trade fair 
locations can be reached quickly and directly from area30.

area30 therefore means: concentrated discussions, a 
central location, short distances, the best possible deals. 
For all guests - from Germany, its neighboring countries, 
all of Europe and increasingly from overseas. That is 
why orders and listings are so intense here and the new 
sales season is being prepared. A visit to area30 and its 
exhibitors remains the most important “must do”.

As an exhibitor at area30, you will therefore 
reach many new and, above all, customers who 
are important to you.



You and area30 in the media:
Increased attention for your company

area30 runs a large-scale media campaign every 
year in almost all industry media and directly  
to trade visitors.
In Germany and internationally, desired visitors are 
informed about the current area30 and its exhibitors. 
About your highlights and news or simply about your 
participation as an exhibitor. By invitation card, email, 
website, social media. Specialist media and the daily 
press receive ongoing information on the current status 
of area30. area30 is very well known in the industry.
Companies exhibiting at area30 are named around 
125,000 times in media campaigns.

Visitors and media representatives are always 
well informed for the next area30 - so that you  
as an exhibitor can be found immediately.

If you would like to draw even more attention to 
yourself in the kitchen autumn, you have a wide range 
of advertising options to significantly increase the 
perception of your company. Many advertising media 
are already active for you long before area30.

So that the visitors plan their visit to you before 
they travel and you can concentrate on the most 
important things:
Best existing and new contacts during area30.

Exhibitors about area30

Christian Müller,
Head of Sales
CUBIC OUTDOOR LIVING
„area30 2022 was a successful 
premiere for us in many respects: 

Our products - high-quality outdoor kitchens and out-
door storage space furniture - are optimally presented 
in an appealing atmosphere. area30 offers exactly the 
framework that we are looking for for our high-quality 
products. We were able to use the trade fair to network 
and area30 met our ambitious expectations of the trade 
fair in the best possible way.“

Hans-Joachim Kalek, 
Director Channel Mana- 
gement Kitchen hansgrohe
„For all participants, area30 is  
an industry get-together at the 

highest level with great contacts. Of course, we at 
hansgrohe are really looking forward to the trade fair 
highlight of the year. We would be happy to present 
our top innovations there in a pleasant atmosphere for 
all visitors to the trade fair and friends of the house of 
hansgrohe. Big compliments to trendfairs, who always 
manage to make this platform for presentation and 
communication available to the industry... Thank you!“

Karl von Bodelschwingh, 
Managing Director Berbel
„For us, area30 has quite simply 
been the trade fair par excellence 
for years now – this is where 

top B2B encounters take place, and where we can 
engage in dialogues about innovations, trends and 
requirements with an unbelievable number of industry 
partners. We need this in order to continue to develop 
and position our products and services as successfully 
as we have to date. Berbel looks forward to an out-
standing trade fair this year for everyone!“

Johannes Artmayr,
Managing Director  
Strasser Steine
„For STRASSER Steine, area30 
has proven to be THE trade fair 

for taking decisions for the following year. Not least 
because the who’s who of the industry attend this trade 
fair. It’s impressive that the already considerable visitor 
attendance could be topped once again. It’s clear to 
see that our natural stone products and the STRASSER 
sales philosophy that focuses on quality, service and 
innovation are making better and better progress on 
the German market.“

Further statements can be found at:
area-30.de/statements

https://www.linkedin.com/company/trendfairs
https://www.instagram.com/trendfairs/
https://www.facebook.com/trendfairs/
https://www.area-30.de/all-about-the-exhibition/statements/


Top service

Popular services at area30
From signposting to a parking space service, from check-in
to high-performance wireless coverage with free Wi-Fi.
Electricity, water, drainage, LAN connections and ceiling
suspensions can be arranged as required. area30 offers
you customised lighting products and further services:

 Multiple brand listing per exhibitor
 Personal scanners for recording your visitors
  Extensive photo documentation for your further use
 Cashless catering service
  Stand cleaning and security
 Loading and unloading service, storage of empties
  Hostess service
  Hotel booking service
  Technic service
 Parking spaces for exhibitors with shuttle service

Allowing you to focus on the most important
thing: your customers and your business success.

Handicap 
parking

Free Wi�:
wirsehenuns

Free 
parking

Dogs 
welcome

Baby change 
unit 

Charging
station

Bus-Shuttle 
Service

Wash
hands

1,5 m
distance

Avoid
crowds

Wear
Masks

Sneeze into
your elbow

Don‘t
shake hands

Camper
parking

Flexible booking

Whether small or large. It doesn‘t matter if it‘s the 
first time or it has been for many years. Regardless of 
whether you exhibit at area30 every year or every two 
years. This ensures that you are presented in the best 
possible way.

So that you are in the best place during the 
autumn in-house exhibitions and reach your 
target audience.



We are committed to you:

Michael Rambach

Contact:
+49 171 770 1014
rambach@trendfairs.de

Ulrike Rohde

Contact:
+49 89 244 193 202
rohde@trendfairs.de

Marc Röder

Contact:
+49 160 979 811 69
roeder@trendfairs.de

Andreas Jung

Contact:
+49 171 21 79 244
jung@trendfairs.de

wir sehen uns.

Facts

Visitor group

Exhibitor Feedback

Visitors

Over 12,000 trade visitors from 
7,454 companies from around 50 
countries - 65% are decision-makers

67 % Kitchen & furniture trade
14 % relevant industry

Attractiveness was with
rated good to very good

78 % Germany
14 % BeNeLux

Origin of the trade visitors

Claudia Weidner

Contact:
+49 151 720 368 87
weidner@trendfairs.de

Number of exhibitors

Over 140 exhibitors  
and brands

Date
Saturday, 16 September 2023 
until Thursday, 21 September 2023

Opening hours
daily from 9 am until 6 pm

Exhibition-highlights
∙ Entry for trade visitors free of charge
 ∙ Innovative trends at a glance
∙ Mention of up to 5 trade brand names free of charge

Venue
Lübbecker Straße 29
32584 Löhne, Germany 

Product categories
 ∙ Accessories  
∙ Acoustics  
∙ Bathroom furniture  
∙ Benches  
∙ Chairs  
∙ Cooperation partner  
∙ Countertops  
∙ Dining room furniture  
∙ Disassembled furniture  
∙ Doors  

∙ Electrical household appliances  
∙ Extractor hoods  
∙ Faucets
∙ Fittings  
∙ Floor coverings / fittings  
∙ Furniture & upholstery fabrics  
∙ Furniture  
∙ Home furniture  
∙ Institutions / associations  
∙ Interior design  
∙ Kitchen furniture  
∙ Light  
∙ Media & publishers  
∙ Niche splashbacks  
∙ Outdoor fire
∙ Outdoor furniture  
∙ Outdoor kitchen  
∙ Services  
∙ Sinks  
∙  Small & individual pieces of furniture  
∙ Suppliers 
∙ Tables  
∙ Trade press  
∙ Utility room 
∙ Waste systems  

Organiser
Stefan-George-Ring 2
81929 Munich, Germany
Phone +49 89 244 193 200
Email: info@trendfairs.de
www.trendfairs.de

*Source: Exhibitor survey area30 2022

Here is the online registration

Prices
20 - 49 m2  259,- EUR/m2

50 - 99 m2  250,- EUR/m2

from 100 m2  243,- EUR/m2

Additional costs
Flat-rate energy fee 19,- EUR
Marketing contribution 885,- EUR
Exhibitor’s liability insurance                 30,- EUR

Quality of contacts
Relevance of the  
exhibition in the industry

Possible stand types

one side open

two sides open               + 8 % per m2

three sides open           +12 % per m2

mailto:rambach%40trendfairs.de?subject=area30%202023
mailto:rohde%40trendfairs.de?subject=area30%202023
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